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Brand positioning debunked: Brands 
must manage their motion relative 
to external environmental pressures

Study shows gender gap has widened since 2015:
PR leader performance sees declines in work
culture, job engagement, and job satisfaction

Coping with the digital revolution and the social 
web ranked as the most important strategic issue 
for communication management until 2020

No need to fear workplace automation: Research
predicts global job creation may outpace job

displacement from automation in the workplace

A strong employer brand 
is vital to better employee
recruitment, engagement, 
and retention

Less than half of Americans 
(47%) trust major companies
will behave ethically

Facebook named as the 
top gatekeeper for news

Study shows some U.S. journalists have 
concerns about the quality of content
they receive from PR professionals

Young adults are less likely
to recall the source of
digital news media than

older adults

Generally, Americans are more concerned,
rather than excited, about the effects of

automation on society as a whole

Digital literacy 
remains a top 
challenge in 
corporate digital 
transformation
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By: Altimeter, a Prophet Company

By: WE Communications

By: The Plank Center

By: Pew Research Center

By: EUPRERA

By: McKinsey Global Institute

By: Weber Shandwick and KRC Research

By: Pew Research Center

By: Public A�airs Council

By: Ogilvy

By: Cision

https://marketing.prophet.com/acton/media/33865/altimeter--the-2017-state-of-digital-transformation?utm_source=slideshare&utm_medium=social&utm_campaign=2017-state-dt
https://www.we-worldwide.com/brands-in-motion
http://plankcenter.ua.edu/wp-content/uploads/2017/05/Report-Card-2-Research-Report.pdf
http://www.pewinternet.org/2017/10/04/automation-in-everyday-life/
http://www.zerfass.de/ECM-WEBSITE/media/ECM2017-Results-ChartVersion.pdf
https://www.mckinsey.com/global-themes/future-of-organizations-and-work/what-the-future-of-work-will-mean-for-jobs-skills-and-wages
http://www.webershandwick.com/uploads/news/files/EmployerBrandCredibilityGap.pdf
http://www.journalism.org/2017/02/09/how-americans-encounter-recall-and-act-upon-digital-news/
http://pac.morningconsultintelligence.com/#slider
http://www.ogilvy.com/wp-content/uploads/2017/06/Ogilvy-Survey-Exec-Summary-and-Key-Highlights_Cannes...5b15d.pdf
https://www.cision.com/us/resources/white-papers/2017-global-social-journalism-study/



