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LA GUIDA SUL DIGITAL
AUDIO ADVERTISING

UNA PANORAMICA SUL DIGITAL AUDIO ADVERTISING ELE
LINEE GUIDA PER PIANIFICARE UNA
CAMPAGNAPURNLICITARIA
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Le value
propositions che
offre il

Digital Audio




Audience
ampia e In
continua
crescita
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Reach
effettiva e
multimediale
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|"audio e ON
quando gl
schermi sono
OFF
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Pianificazioni Data Driven

Content Targeting

Device Targeting
Geo Targeting

Audience Targeting




engagement

«Radio is the
theatre of the
mind»

Steve Allen




Un formato efficace e non intrusivo
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Strumenti e tecnologie di misurazione

webcastmetrics
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| formati
pubblicitari

Recorded Spot

Native Ads

Branded Channel / Playlist
Branded Podcast




| posizionamentl
dell’advertising

Preroll

Midroll

Postroll

Spot Replacement




Modalita di
compravendita
dell'inventory

Private Deal
Private Auction

DAAST Compliant




