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WHAT'S THE DEAL
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2016-2017 PRINT PUBLISHING CATEGORIES ON THE RISE

Percent Change in Pages Q1 YoY Niche and enthusiast
categories are on
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PRINT PUBLISHING CATEGORIES ON THE RISE
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DIGITAL ADVERTISING IS AN UP AND DOWN STORY

Percent Change by Ad Format Q1 YoY
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2016-2017  HIGH DEMAND FOR HIGH CPM

Change in Advertisers by Placement Q1 YoY
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There is a clear shift

towards higher CPM
advertising formats.

The greatest % increase
occurred in native
advertising. Let's take a
look into how the format
has grown over the past
two years.
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2015-2017 NATIVE ON THE RISE

Number of Advertisers Buying Native sanuary 2015-marcn 2017
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2016 MOST PREVALENT ADVERTISERS IN HIGH CPM FORMATS

Top Native Advertisers by Number of Placements 2016
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Top Mobile Advertisers by
Number of Placements 2016
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2016 TOP ADVERTISERS BY PLACEMENT TYPE

Top Direct Advertisers by Number of Placements 2016
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