
VERTICAL  V IDEO 

Ver$cal Video Is on the Up and Up
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Ver@cal	video	is	defined	as	content	that	fills	the	screen	fully	when	the	
phone	is	held	upright.	Ver@cal	video	is	typically	seen	in	social	media	feeds	
such	as	Facebook	and	TwiHer.	

What	is	Ver+cal	Video?	

YuMe	surveyed	662	U.S.	respondents	18+	who	owned	smartphones	on	
their	experience	with	ver@cal	video.	A	subset	of	respondents	who	
reported	no	prior	exposure	to	ver@cal	video	were	asked	to	watch	a	27-
second	ver@cal	video	clip.	

Study	Background	
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19%	

23%	58%	

Q:	Have	you	ever	watched	a	ver@cal	video?	

Have	heard	of	it	and	have	tried	it	

Never	heard	of	it	

Have	heard	of	it,	but	have	never	tried	it	

	Ques@on	Type:	Single	Choice	|	Total	Respondents:	662	
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Q:	You	men@oned	that	you	have	never	seen	a	ver@cal	video	before.	
Please	watch	the	27	second	ver@cal	video	clip	and	select	your	level	
of	agreement	with	the	statement:	"I	like	this	format	on	smartphone	
and	would	use	it	in	the	future"		

Strongly	Agree	

Strongly	Disagree	

Agree	

	Ques@on	Type:	Single	Choice	|	Total	Respondents:	279	

38%	

40% 

15% 

4% 
3% 

Disagree	

Neither	Agree	or	Disagree	



V E R T I C A L  V I D E O  C O N T E N T  A N D  S M A R T P H O N E  U S A G E 
B O T H  E X P E R I E N C E D  A N D  N E W  U S E R S  O F  V E R T I C A L  V I D E O  S E E  I T  P O S I T I V E L Y ,  B U T  
N E W L Y  E X P O S E D  U S E R S  R A T E  I T  H I G H E R 

5	©	2017	YuMe	Inc.	All	Rights	Reserved.	YuMe	logo	is	a	registered	trademark	of	YuMe	Inc.	

Q:	Please	rate	your	level	of	agreement	with	the	following	statements	about	watching	video	(of	any	kind)	on	your	SMARTPHONE:	If	you	
have	just	watched	ver@cal	video	for	the	FIRST	TIME	today,	please	answer	the	ques@ons	on	ver@cal	video	as	you	plan	on	using	it	in	the	
future.		

Base	experienced	users:	n=383,	first	@me	users	n=	279	

74%	76%	79%	79%	80%	84%	85%	

63%	63%	65%	
70%	

82%	85%	85%	

Having	to	switch	from	ver@cal	
web	content	to	horizontal	

video	is	a	hassle	

I	prefer/would	prefer	to	watch	
in	ver@cal	video	over	

horizontal	

Given	a	choice,	I	usually/would	
choose	ver@cal	

Ver@cal	video	creates	more	
engaging	experiences	

I	keep	my	screen	orienta@on	
unlocked	most	of	the	@me	

Ver@cal	videos	fit	social	media	
content	beHer	than	horizontal	

I	appreciate	when	ver@cal	
video	is	offered	as	an	op@on	

for	watching	a	video	

Ver+cal	video	format	on	Smartphone	By	Experience	level	

1	Exposure	to	ver@cal	video	 Experienced	Ver@cal	Video	Users	
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Q:	Thinking	of	ver@cal	video	adver@sing	and	branding	on	your	SMARTPHONE,	please	choose	true	or	false	for	each	statement:		

23.87%	

28.85%	

30.06%	

30.82%	

76.13%	

71.15%	

69.94%	

69.18%	

I	appreciate	when	brands	try	out	new	ad	formats	such	as	ver@cal	video	

I	would	like	to	see	ver@cal	video	in	more	branded	content,	and	less	product	focused	
adver@sing	

Ver@cal	video	ads	blend	in	more	with	the	mobile	website	I	am	visi@ng	than	other	ad	
types	(for	example,	full	screen	video	is	not	used	and	a	smaller	ver@cal	video	is	used	

within	your	twiHer	stream)	

Ver@cal	video	creates	a	less	intrusive	adver@sing	experience	on	mobile	

Smartphone	Adver+sing	in	Ver+cal	Video	Format	 False	 True	
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Q:	Now	thinking	about	how	you	long	you	watch	video	on	a	
typical	day,	what	share	of	that	@me	is	on	a	small	screen,	and	
what	share	is	on	a	large	screen?	This	ques@on	covers	any	type	
of	video	including	movies,	tv	shows,	short	internet	clips,	etc.	
Note:	Small	screen	is	defined	as	smartphone	or	tablet.	Large	
screen	is	defined	as	television,	desktop,	or	laptop.		

Share	Time	50/50	

Mostly/Exclusively	Small	Screen	

Mostly/Exclusively	Large	Screen	

Base	is	respondents	who	watch	video	n	=	642	

52% 

20% 

28% 
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Ver@cal	video	proves	to	be	an	effec@ve	format	for	experiencing	content	on	small	screens,	with	79%	of	first-@me	ver@cal-video	viewers	agreeing	that	
the	format	creates	a	more	engaging	content	experience,	and	the	same	percentage	saying	they	would	choose	ver@cal	viewing	in	most	cases.	Ver@cal	
video	maintains	its	popularity	as	users	gain	more	experience:	85%	of	both	new	and	experienced	viewers	appreciate	it	as	an	op@on.		

Seeing	is	Believing	

Op+mal	for	Social	
Both	first	@me	(84%)	and	experienced	(85%)	ver@cal	video	viewers	agree	that	a	ver@cal	video	format	fits	social	media	best	and	that	they	appreciate	
when	a	ver@cal	video	is	offered	as	an	op@on.		

Innova+on	“Halo	Effect”	for	Brands		
who	Adver+se	with	Ver+cal	Video	

65%	say	brands	that	adver@se	with	ver@cal	video	are	more	innova@ve.	
76%	appreciate	when	brands	try	out	new	ad	formats	such	as	ver@cal	
video.	

Ver+cal	video	ads	
	are	less	intrusive	

70%	believe	ver@cal	ads	blend	in	more	on	mobile	websites	and	69%	
say	ver@cal	video	creates	a	less	intrusive	mobile	ad	experience.	

Higher	demand	for	branded		
content	versus	product-focused	ads	

71%	of	viewers	would	like	to	see	ver@cal	video	in	more	branded	
content,	and	less	product-focused	adver@sing.	


