
SHOPPING
WITH ALEXA
SURVEY OF 318 VERIFIED ECHO OWNERS



YOUR EYES
& EARS IN
THE DIGITAL AGE
Wherever business takes your products, customers, and opera-

tions in the digital age, Field Agent’s panel of almost one million 

U.S.-based agents is already there—ready to capture pictures, 

answer questions, and keep you “in the know” on the latest digital 

developments. In stores, in homes, and practically anywhere in 

between. Field Agent has digital retail covered.
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GENDER:
Men - 52%

Women - 48%

AGE:
18-24 - 3%

25-34 - 26%

35-44 - 37%

45-54 - 25%

55-64 - 7%

65+ - 3%

64%
ECHO DOT OWNER

50%

ECHO
OWNER

N = 318
Agent Locations
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WHO ARE THESE alexa users?

HEY, ALEXA...

Ownership:

Amazon
tap owner

3%



Which of the following do you rEGULARLY
USE YOUR ECHO FOR?

(N = 318)

Agent Photos

Playing
music

Asking
basic questions

(e.g., temperature,
TV listings)

Maintaining
a shopping

list

Controlling
“smart”

home
devices

Finding
restaurants

Tracking
orders

you previously
purchased

Adding
items to your

online
shopping
list/cart

Repurchasing
products

you’ve
bought
before

Shopping for
items not

purchased
before

Texting/emailing/
social media

messaging

Accessing
personal
banking/

financial info.

96% 91%

36% 35%
25%

17% 17%
8% 8% 4% 1%
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What do you purchase through your echo device?

Music Household
supplies

(e.g., trash
bags, toilet

paper)

Pet
supplies*

Electronics/
electronic

accessories

Gifts for
others

Home
goods

(e.g., towels,
candles)

Pacakged
foods/
snacks

Ready-to-
eat meals/
food (e.g.,

pizza, wings)

Other
(specify)

Tickets
(e.g., movies

sports,
concerts)

Beverages
(e.g., soda,

beer, coffee)

43%
38%

36%

27% 25%

17%
15%

8% 8% 7% 7%

*Among households who report having a pet (n = 56)
BABY SUPPLIES: Of those in the survey with at least one child younger than 2 (n = 29), only 8 said they use their
Echo to make purchases. Five of the 8 (63%) reported using the Echo to purchase BABY SUPPLIES.  

Among those who use their Echo to make purchases (n = 112)

65% Have never used
Alexa to make a
purchase



Why don’t you make purchases through your echo?

• UNABLE TO SEE PURCHASES
• COMPARE PRICES PRIOR TO PURCHASE
• simply haven’t tried the purchase feature
• security concerns (e.g., concern over safety of personal data)
• worries about children making purchases accidentally

Those who said they do not make purchases through their Echo (n = 206) were asked this free form, qualitative question.

TOP 5
THEMES

“It's hard to compare products, features, and
pricing on the Echo. Even listening to the deals
takes a long time. It's more efficient to look and
purchase products on the computer. I like to at

least briefly compare even products
I've ordered before.”

“I have not had a lot of time to
explore all of its capabilities.
I hope to look into using this

to purchase items in the
near future.”

“I am not comfortable with the Echo accessing
my accounts/credit cards to order items.

I feel that it opens me up to unauthorized
credit card usage and identity theft.” “Because I have small children who know

how to say 'Alexa' and I don't want
them to accidentally make purchases.

I have turned the feature off.”

“I am not 100% familiar with the process, for one.
Also, I like to SEE an overview of a product

that I am ordering and my order confirmation
as I am giving the final ok to purchase.

If I can't see it then I am hesitant to
make the purchase.”

What
AGENTS

HAVE
TO SAY

2
0

1
7

6



What do you LIKE AND DISLIKE ABOUT MAKING purchases
through your echo?

TOP lIKES

TOP DISLIKES

EASE OF USING THE TECHNOLOGY

Those who said they make purchases through their Echo (n = 112) were asked this free form,
qualitative question. Below we offer the top themes from their responses as well as
representative quotes

“It is very easy to interact with Echo making
initial purchases or reorders. The device

understands my commands well and
it is easy to know that the device

understood what I was requesting.”

CONVENIENCE (OF SHOPPING)
“It's so convenient. A lot of times I may

suddenly think of something that I
need to reorder and by using Echo

I don't have to worry about adding it
to a list and getting at store.”

REORDERING frequently-purchased items
“It's super simple to replenish my dog food
supply as soon as I realize there is a need.

Doggies never go hungry...”

ALEXA SOMETIMES doesn’t
hear me correctly

“Alexa gets things wrong sometimes.
You have to phrase things just the

right way.”

difficulty comparing
prices and products

“I do not purhcase through my Echo because
I am not sure I would get the lowest

available price if I do.”

inability to see product being purchased

“I like to see what I am ordering. That is why
I don’t use the Echo Dot to order items.”
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Rank the following by how often you use them to make
online purchases, where 1 is the device you use most often

My Computer/
Tablet

My Smartphone My Echo

Rank #1

Rank #2

Rank #3

56%

37%

8%

44%

53%

3%

1%

10%

89%
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56% 44% 1%

My
Computer/Tablet

My
Smartphone My Echo

N = 318



WHEN WOULD YOU opt to shop through your echo as opposed to
your smartphone or tablet/laptop/desktop computer?

WANT MORE INSIGHTS INTO WHAT SHOPPERS THINK? CONTACT US >

This question was posed to all Alexa owners (N = 318). Below we offer the top 3 themes from their responses as well as representative quotes

TOP 3
THEMES

• FOR RECURRING PURCHASES of basic products
• FOR SPECIAL DEALS OR PROMOTIONS
• FOR TIMES WHEN my phone/computer are not readily available/accessible

“I believe I would opt to shop on my
Echo when ordering something I typically use, like
cat food. It would be great to notice the food is low

and to ask Alexa to order another bag and not
have to worry about it again”

“When my computer acts up; when
I don't have time to search and type;

or when my hands are tied”
“I would shop through Echo instead of my

smartphone when there are deals that
I will only get through Alexa.”
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When you make purchases through your echo, how often
are they REOrders as opposed to new orders?
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Among those who use their Echo to make purchases (n = 112)

9% 14% 18%
29% 30%

Always
(i.e., they’re

always reorders)

Often
Sometimes

Seldom

Never
(i.e., they’re

never reorders)



How easy/difficult is it to REORDer and shop for
Items through echo?

11

43%

16%

34%

24%

8%

23%

12%

24%

2%
7%

1%
6%

2%
0%

Very Easy Easy A little easy Neutral - Neither
easy nor difficult

A little difficult Difficult Very difficult

Reordering

Shopping (i.e., new purchases)

Among those who REORDERD previously purchased items with
their Echo (n = 100)

Among those who shop for and buy items not previously purchased
through Alexa (n = 106)
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What branded skills do you have and use on
your echo?

The music skills
of alexa

Amazon Music

Pandora

Spotify

60%
41%

19%

Fitbit Domino’s WeMo Uber UPS Capital
One

Tide -
Stain

Remover

Campbell’s
Kitchen

Lyft AT&T
Send

Message

Kayak Twitter
Reader

Nation-
wide

Insurance

Liberty
Mutual

Ameri-
trade

Fidelity
Investm-

ents

1-800-
Flowers

13%
11% 11%

8%

5%
3% 3% 3%

2% 2%
1% 1% 1% 1% 1% 1% 1%

(N = 318)
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SKILLS OF ALEXA
Agents were asked to take screenshots of the “skills” in their Alexa App



SUBSCRIBE TO OUR BLOG
O R D E R  U P  S U C C E S S

The Field Agent Blog equips CPG and retail professionals with 
timely, relevant, and engaging insights and information to help

them serve customers and grow their businesses.

SUBSCRIBE NOW >

http://hubs.ly/H06v_-S0
http://hubs.ly/H06v_-S0
http://hubs.ly/H06v_0y0
http://hubs.ly/H06v_-g0
http://blog.fieldagent.net/

